SB-72

To fund social medialiteracy programs within educational institutions and to survey the impacts of

social media on youth.

INTHE SENATE OF THE AMERICAN LEGION BOYSNATION

Mr. Xin of Maryland introduced the following bill;

A BILL

To fund social media literacy programs within educational institutions and to survey the impacts of

socia media on youth.

Be it enacted by The American Legion Boys Nation Senate assembled,

SECTION 1. SHORT TITLE.

This Act may be cited asthe "KIDS SOCIAL MEDIA LITERACY ACT.".

SECTION 2. SOCIAL MEDIA LITERACY GRANT PROGRAM.

The Department of Education shall administer a grant program to award grants to eligible educational
institutions for administering social media literacy programs. The department shall determine the

amount per grant, ranging from $10,000 to $100,000, for educational institutions.
Grants are to be awarded to support:

Professional learning opportunities for school staff, principals, administrators, and researchers to
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promote literacy and proficiency and responsible use of social media.
Evaluation tools and resources to evaluate social media literacy.

Development of curriculum and courses on social mediafor K-12 youth that raise awareness of the
digital footprints on social media; online privacy; potential harmful impacts, including but not limited
to cyberbullying, sextortion, and eating disorders; and misinformation. Social media-related topics are

not restricted to the topics listed in Section 2.

SECTION 3. FTC INVESTIGATION INTO SOCIAL MEDIA PLATFORMS.

The Federal Trade Commission (FTC) shall conduct a study on the effects of socia media on youth,
younger than age 18. Data points collected in the study include:

What personal information is collected by social media platforms on youth
How social media platforms and algorithms handle youth personal information
The effectiveness of safeguards for youth safety on social media

The effects of long term use of social media platforms

Mental health and psychological problems possibly linked to social media use
How long and often youth use social media and trends in usage

No later than 3 years after the date of enactment of this Act, the Commission shall submit areport to

Congress containing the study's findings with policy suggestions based on those findings.

SECTION 4. DEFINITIONS.

Social media platform: a public website, digital application, mobile internet application, or online

social network that primarily provides avirtual community where:
Users can have direct contact with other users through video, text messaging, and audio; or

Promotes user generated content, such as videos, advertisements, images, games, and audio files.
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Educational Institutions: post-secondary educational institutions; elementary and secondary schools;

and nonprofit organizations primarily involved in digital technology literacy.

SECTION 5. EXCEPTIONS.

In this Act, the term "social media platform™ doesn't include the following:

Electronic mail services

Broadband internet access services

SECTION 6. EFFECTIVE DATE.

This Act shall take effect 90 days after the date of enactment.
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