A BILL

A hill to protect consumers and establish clear national standards for subscription retention practices
by prohibiting deceptive retention tactics, requiring transparency in retention offers, and authorizing

enforcement by the Federal Trade Commission.

INTHE SENATE OF THE AMERICAN LEGION BOYSNATION

Mr. Geddes of Utah introduced the following bill;

A BILL

A bill to protect consumers and establish clear national standards for subscription retention practices
by prohibiting deceptive retention tactics, requiring transparency in retention offers, and authorizing

enforcement by the Federal Trade Commission.

Be it enacted by The American Legion Boys Nation Senate assembled,

SECTION 1. SHORT TITLE.

This Act may be cited as the "Transparency in Retention and User Subscription Tactics (TRUST)
Act".

SECTION 2. FINDINGS.

Congress finds that:

(1) The Federal Trade Commission and other researchers have documented the widespread use of

deceptive retention practices in subscription-based services.
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(2) Deceptive retention practices impose significant costs on consumers.

(3) Clear cancellation procedures promote competition and consumer choice.

(4) Existing prohibitions on unfair or deceptive acts or practices do not provide sufficiently clear

and uniform standards regarding subscription retention practices.

SECTION 3. DEFINITIONS.

(a) Subscription Service: arecurring payment arrangement for goods, services, memberships, or

digital content.

(b) Retention Practice: Any communication, interface, offer, or action intended to persuade a

consumer not to terminate a subscription service.

(c) Retention Offer: Any discount, credit, or other incentive offered to a consumer for the primary
purpose of encouraging the customer to maintain, renew, reactivate, or refrain from terminating a

subscription service.

(d) Active Subscriber: a consumer with a currently active paid subscription.

SECTION 4. PROHIBITED RETENTION PRACTICES.

(1) Misrepresentation of Cancellation Consequences

A business may not communicate any statement regarding the effects of cancellation that is materially
false, misleading, or unsupported by the terms of the subscription agreement. A statement shall be
considered materially misleading if a reasonable consumer would likely be influenced in their

decision to maintain or terminate a subscription based upon the statement.

(2) False Scarcity or Urgency Representations

A business may not represent that a retention offer, discount, benefit, or opportunity is available only

for alimited duration unless;

(a) the stated deadline is genuine;
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(b) the offer will become unavailable upon expiration of the stated deadline; and
(c) substantially identical offers are not routinely provided after expiration.
(3) Mandatory Nonessential Information Collection

A business may not require a consumer to provide information unrelated to processing the
cancellation request as a condition of completing cancellation. Information shall be considered

unrelated if it is not reasonably necessary to:
(a) verify account ownership;
(b) prevent fraud; or
(c) complete the cancellation transaction.
(4) Misrepresentation of Consumer Usage or Activity

A business may not knowingly communicate inaccurate, incomplete, or materialy misleading
information regarding a consumer's historical use of a subscription service for the purpose of

influencing the consumer's decision regarding cancellation.

SECTION 5. RETENTION OFFER TRANSPARENCY.

Any retention offer must clearly disclose:

(1) The duration of the offer.

(2) The future subscription price after the offer expires.

(3) Whether acceptance creates a new contract term.

(4) Whether cancellation rights are altered.

SECTION 6. RETENTION PRACTICE AUDITS.

Businesses with more than 5 million active subscribers shall submit biennial independent audits
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certifying compliance with this Act. Audit reports shall be maintained for inspection by the Federal
Trade Commission (FTC).

SECTION 7. ENFORCEMENT AND RULE-MAKING AUTHORITY.
The FTC shall enforce this Act. Violations may result in:

(2) Civil penalties not exceeding $25,000 per violation.

(2) Consumer restitution.

(3) Injunctive relief.

The FTC may promulgate regulations necessary to implement and enforce this Act.

SECTION 8. SAFEGUARD.
Nothing in this Act shall prohibit:
(1) Truthful discount offers.
(2) Loyalty rewards.
(3) Customer satisfaction surveys voluntarily completed by consumers.

(4) Customer service communications requested by consumers.

SECTION 9. EFFECTIVE DATE.

This Act shall take effect 12 months after enactment.
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